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SPECIALIZATIONS OFFERED
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ADMISSION GUIDELINES

Admission to the MBA program at Loyola Academy,
Hyderabad, is based on a valid TS ICET score, with
70% seats filled through state counselling and 30%
under the management quota. Applicants must hold
a bachelor’s degree with at least 50% marks. For the
management quota, candidates must attend a
personal interview at the college. Selected students
must complete document verification and fee
payment to confirm admission.
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A.Noel Sukiran:

What makes Loyola unique is the vibrant student life. We have
multiple fests - from inter-college competitions to inter-
department events - that allow us to showcase our skills,
network with peers from other colleges, and build our
confidence. The student council ensures that student voices
are heard and valued. Being part of the photography and
technical teams has allowed me to express my creativity and
gain leadership experience.

K.Riya:

As a passionate student coordinator in both the social media
and placement cells, I've seen how much effort goes into
preparing us for the real world. From resource persons who
are industry experts, to guest lectures tailored to our

specializations, Loyola makes sure every student gets
personalized guidance. I've grown both professionally and
personally during my time here.

Blessy Anna Baby:

Loyola Academy doesn't just offer a degree - it builds your
entire personality. With opportunities in every direction —
whether it's managing events, participating in fests, attending
technical workshops, or being part of hospitality and media
teams - there’'s always something happening. The MBA
program here goes beyond books; it's a journey of
transformation.

Lithin Mathew:

Choosing Loyola Academy for my MBA was one of the best
decisions I've made. The college offers a diverse range of
MBA specializations including Finance, Marketing and Human
Resources. The curriculum is not only academically enriching
but also highly practical with real-world applications. Our
industrial visits gave us hands-on exposure to how

businesses operate in various sectors, which truly enhanced
our learning experience.

Anil Max:

Guest lectures, industry exposure, and our team-based
projects help us apply what we learn. Loyola’s MBA program
truly focuses on practical experience. | was also part of the
technical team and got to work on event setups and support —
something that added extra value to my profile.

Loyola - Pondicherry
Twinning MBA Program

Loyola Academy, in academic collaboration with
Pondicherry University, is offering a Twinning Master
of Business Administration (MBA) program
designed specifically for working professionals. This
MBA program, recognized by AICTE and offers
specializations in Finance, Human Resource
Management (HRM), Marketing, and General
Management. With admissions open for the 2025-
26 academic year.
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