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1. P. Swaraj, P. Sujana, A. Upendra, G. Hari Krishna, Zakir Hussain, Thomas Lourdu Madanu. 

“Development of Anion Exchange Membrane for Alkaline Fuel Cells and Redox Flow 

Batteries”, Grin Verlag Germany. ISBN (e-book): 9783389126455; ISBN (book): 

9783389126462.

2. Devar Karthik, Pulluri Manoj Kumar, Aadi Bharath Kumar, Reshma Lakra, Vani Gandham. 

“Adsorption of Erichrome Black T using Activated Charcoal”, Grin Verlag Germany. 

ISBN (e-book): 9783389124093; ISBN (book): 9783389124109.

3. Gond Parashuram, Gunja Anil, Malyala Sai Krishna, Vani Gandham, Zakir Hussain, Thomas 

Lourdu Mandanu. “Nicotine Extraction from Tobacco Waste”, Grin Verlag Germany. 

ISBN (e-book): 9783389124123; ISBN (book): 9783389124123.



4. Zakir Hussain, Lingareddy Joji Reddy, Kandala Vijaya Lakshmi, Nityananda Ghosh. 

“Gamechangers: Market Trends and the Strategies Behind Industry Leaders”, GRIN 

Verlag, Germany. ISBN (e-book): 9783389121764; ISBN (book): 9783389121771.

5. Annem Mounika, Karupothula Manoj Kumar, Surgan Naveen Goud, Mohammad Sohit, 

Reshma Lakra, Vani Gandham, Zakir Hussain, Thomas Lourdu Madanu. “Estimation of 

Caffeine Present in Various Soft Drinks”, Grin Verlag Germany. ISBN (e-book): 

9783389131671; ISBN (book): 9783389131688.

6. Ch. Sirishsa, E. Adharsha, D. Karthik, Reshma Lakra, Vani Gandham, Zakir Hussain, 

Thomas Lourdu Madanu. “Study on Biodiesel Production from Used Vegetable Oil and 

Raw Vegetable Oil”, Grin Verlag Germany. ISBN (e-book): 9783389132302; ISBN 

(book): 9783389132319.



7. Kasukurthi Johnson, Vislavath Rahul, Reshma Lakra, Vani Gandham, Zakir Hussain, Thomas 

Lourdu Madanu. “Wastewater Treatment Using Natural Coagulants” Grin Verlag Germany. 

ISBN (e-book): 9783389133422; ISBN (book): 9783389133439.

8. Pathireddy Prabhas, Vallepu Ajay Kumar, Maddhuru Vijaya, Neeradi Suraj, Zakir Hussain. 

“Utilization of fruit waste for treatment of wastewater” Grin Verlag Germany. ISBN (e-book): 

978-3389148686



9. P. Pavani, S.V. Anusha, Hafeefa Parvez, J. Sneha, G. Agatha Grace, K. Gopi Krishna, M. V. B. Sailaja, 

M. Veera Swamy, M. Arul Jothi, N. B. Babu, “Impact of Organizational Citizenship Behaviour on Employee 

Performance”, Grin Verlag, Germany. ISBN (eBook): 9783389158111.

10. P. Y. Radhika, A. Pashupathinath, Hema Devi, Jayashree, Prachi Kumari, Chiranjiv Jangid, Tilak D. 

Jani, M. Veera Swamy, M. Arul Jothi, “Bridging the Gap. Why Forensic Accounting Education Must Evolve 

to Combat Modern Financial Crime”, Grin Verlag, Germany. ISBN (eBook): 9783389141755, ISBN (Book): 

9783389141762.

11. P. Y. Radhika, K. Mac Melvin, A. Lakshmi Priya, Jampa. Tejaswini, J. Taruni, M. Veera Swamy, M. 

Arul Jothi, “Investor Preferences in Tax-Saving Mutual Funds: A Demographic and Behavioral Analysis in 

Hyderabad”, Grin Verlag, Germany. ISBN (eBook): 9783389141809, ISBN (Book): 9783389141816.

12. P. Y. Radhika, Adrin Aryan Lawrence, Elluri Vaishnavi, Lasya Kumaresan, T. Shree Vaishnavi, M. 

Veera Swamy, M. Arul Jothi, “Green Bonds in India. Unlocking Sustainable Finance through Regulatory 

Innovation and Market Development”, Grin Verlag, Germany. ISBN (eBook): 9783389141724, ISBN (Book): 

9783389141731.
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13. P. Abhinay Rao, T. Nikhil, V. Bala Manohar, Y. Bala Prasad, U. Suresh, M. Ramesh, M. Veera Swamy, M. Arul 

Jothi. “The Role of Artificial Intelligence in Transforming Fintech Companies”, Grin Verlag Germany. ISBN (e-

book): 9783389129678; ISBN (book): 9783389129685.

14. G.S Raja Rajeshwara, Rohan Kumar, Syed Aiyaz, Suresh, M. Ramesh, M. Veera Swamy, M. Arul Jothi. 

“Navigating Retail Evolution. Strategic Insights on Digital Transformation”, Grin Verlag Germany. ISBN (e-

book): 9783389129654; ISBN (book): 9783389129661.

15. F. Reynold Dass, A. Manish Goud, G. Prasad Reddy, Zeeshan Muzakkir, M. Ramesh, M. Veera Swamy, M. Arul 

Jothi. “Service Quality and its Effect on Customer Satisfaction. Insights from E-Commerce Platforms”, Grin 

Verlag Germany. ISBN (e-book): 9783389129630; ISBN (book): 9783389129647.

16. K. Rohan, G. Venumani, P. Sharath, G. Varshith, M. Ramesh, M. Veera Swamy, M. Arul Jothi. “The Impact of 

Social Media on Consumer Purchasing Behavior. A Focus on the Skincare Brand”, Grin Verlag Germany. ISBN 

(e-book): 9783389129692; ISBN (book): 9783389129708. 

17. Rajveer Singh, M Prashanth, Vishnu Vardhan Reddy, G. Pooja, M. Ramesh, M. Veera Swamy, M. Arul Jothi. 

“The Interplay Between Inflation and Income. A Thorough Investigation”, Grin Verlag Germany. ISBN (e-

book): 9783389129616; ISBN (book): 9783389129623.



18. Shaik Aadil Ahmed, Bhoomi Agrawal, M. Divya Reddy, Ch. K. Sandy Solon, A. Pashupathinath, P. Y. Radhika, 

M. Veera Swamy, M. Arul Jothi, Zakir Hussain. “Global Dynamics. Exploring the Nexus between Crude Oil, 

Gold, and Equity Market”, Grin Verlag Germany. ISBN (e-book): 9783389129593; ISBN (book): 

9783389129609.

19. Snigdha Sharon, Kristipati Harshini, Riddhi Singh, Subhangi Mishra, P. Hemadevi, Zakir Hussain, P. Y. Radhika, 

M. Veera Swamy, M. Arul Jothi. “Evaluating the Credibility of Online Reviews and their Impact on Purchase 

Intention”, Grin Verlag Germany. ISBN (e-book): 9783389129579; ISBN (book): 9783389129586.

20. P. Y. Radhika, N. Anitha, Anurag Kuntum, Cheriyan Alexader, Mohammed Abdullah, J. Venkat Pramod, M. 

Veera Swamy, M. Arul Jothi. “Enhancing Brand Image to Drive Customer Engagement in the Electric Vehicle 

Car Market”, Grin Verlag Germany. ISBN (e-book): 9783389129869; ISBN (book): 9783389129876.

21. Radhika P. Y., Daniel Royal, Saurav Ravindran Nambiar, Albert S. Abraham, Mohammed Asif Ali, M. Veera 

Swamy, M. Arul Jothi. “Eco-Packaging as a Competitive Advantage. A Comparative Analysis of Apple and 

Samsung in the Context of Sustainable Consumer Preferences”, Grin Verlag Germany. ISBN (e-book): 

9783389140420; ISBN (book): 9783389140437.



22. P. Y. Radhika, Ashwin Tripathy, Aditya Rauniyar, Noel Robert, Karan Karki, P. Hema Devi, M. Veera Swamy, M. 

Arul Jothi. “The Impact of Customer Reviews on Flipkart Purchasing Decisions. Exploring the Role of Gender 

and Feedback Influence”, Grin Verlag Germany. ISBN (e-book): 9783389141335; ISBN (book): 9783389141342.

23. P. Y. Radhika, Sikhil Kumar Das, Shelomith Agarwal, Abidan Pillai, Nama Jedidya Williams, A. Pashupathinath, 

M. Veera Swamy, M. Arul Jothi. “Artificial Intelligence in Investment Banking. Building Trust and Enhancing 

Customer Engagement”, Grin Verlag Germany. ISBN (e-book): 9783389141359; ISBN (book): 9783389141366.

24. Radhika P. Y., Sanjiv Saigal, Yash Raj Kanojia, Nevlyn Karra, Amrose Joseph, A. Pashupathinath, M. Veera 

Swamy, M. Arul Jothi. “Monetary Policy and Liquidity in India. Evaluating the Economic Impact of Key 

Instruments (2004–2024)”, Grin Verlag Germany. ISBN (e-book): 9783389140406; ISBN (book): 

9783389140413.

25. Radhika P. Y., A. Niki Celestica, J. Aishwarya, T. Hemalatha, N. Gayathri, A. Pashupathinath, M. Veera Swamy, 

M. Arul Jothi. “The Influence of Social Media on Investment Behavior, Brand Equity, and Organizational 

Growth. A Mixed-Method Analysis”, Grin Verlag Germany. ISBN (e-book): 9783389141236; ISBN (book): 

9783389141243.



26. P. Y. Radhika, G. Manasa, Pallavi Kencha, Kruthika Manigandla, M. Veera Swamy, M. Arul Jothi. “The Short-

Run Impact of Household Debt on Consumer Spending and Disposable Income in India (2007–2024)”, Grin 

Verlag Germany. ISBN (e-book): 9783389141373; ISBN (book): 9783389141380.

27. Radhika P. Y., Ch. Vaishnavi, Amalya Sunny, Kavya Haridas, Pheaba Pheona, A. Pashipathinath, M. Veera 

Swamy, M. Arul Jothi. “Sectoral Analysis of BSE-Listed Companies. Macroeconomic Impacts and Economic 

Contribution in Pre- and Post-COVID India”, Grin Verlag Germany. ISBN (e-book): 9783389140444; ISBN 

(book): 9783389140451.

28. Radhika P. Y., B. Manusree, N. Yasaswani, S. Sri Mahitha, S. Venkata Bhavana, M. Veera Swamy, M. Arul 

Jothi. “Transformative Effects of IFRS-Converged Ind AS on Financial Reporting in India: Challenges, 

Opportunities and Stakeholder Insights”, Grin Verlag Germany. ISBN (e-book): 9783389141137; ISBN (book): 

9783389141144.

29. Sherin Ann Thomas, D.S.S Vinoothna, G. Sri Nithya, K. Gopi Krishna, M. V. B. Sailaja, M. Veera Swamy, M. 

Arul Jothi, N. B. Babu. “Decoding Aurobindo Pharma’s Financial Health. A Four-Year Analytical Study (2021–

2024)”, Grin Verlag Germany. ISBN (e-book): 9783389137222; ISBN (book): 9783389137239.



30. Divya Dominic, Rishi Motam, Varun, Shabbenoor Khan, Akula Dhanyasri, K. Gopi Krishna, M. V. B. Sailaja, 

M. Veera Swamy, M. Arul Jothi, N. B. Babu. “The Impact of Social Media Influencers on Consumer Purchase 

Decisions. A Quantitative Study from Hyderabad”, Grin Verlag Germany. ISBN (e-book): 9783389137253; 

ISBN (book): 9783389137260.

31. C. Shruthi Yadav, S. Rajashri, T. Madhuri, Joel Stephen, Aparna. K, M. Arul Jothi, N. B. Babu. “From 

Neighbourhood to Network. Role of Online Food Delivery Apps in Transforming Local Business”, Grin Verlag 

Germany. ISBN (e-book): 9783389139929.

32. Nikitha Singh, K. Ravinder, Rasoori Akshitha, Kotla Hemanth Kumar, Raj Kumar Reddy. P, M. Veera Swamy, 

M. Arul Jothi, N. B. Babu. “A Study on the Impact of EMI on Consumer Durable Purchases”, Grin Verlag 

Germany. ISBN (e-book): 9783389139813.

33. Geethika, Uttejitha Kota, Ronald David, S. Md. Moin Quadri, M.Nagaraju, M. Veera Swamy, M. Arul Jothi, N. 

B. Babu. “The Role of Big Data in Hyper Targeted Campaigns”, Grin Verlag Germany. ISBN (e-book): 

9783389139790.



34. B. Nikitha, Pavitra Bhul, P. Ishita, Sayari Sreenithya, S. Shobha Rani, Aparna. K, M. Veera Swamy, M. Arul 

Jothi, N. B. Babu. “Assessing the Impact of Capital Structure on Profitability. A Case Study of Indian 

Railways Finance Corporation (IRFC)”. Grin Verlag Germany. ISBN (e-book): 9783389139806.



35. Joanna Jessysimon, Rithika Vikas, Devasree Iyer, Toshika Jain, K. B. Sravanthi, P. Jaya 

Bharathi, A. M. Joseph Kumar. “Analysing Marketing Strategies of Zomato in Hyderabad. Customer 

Perceptions and Brand Positioning in the Food Delivery Market”. Grin Verlag, Germany. ISBN (eBook): 

9783389158074.

36. B. Vyshnavi, Sridurga Yashawini, R. Manoj Kumar, A. Harsh, M. Srilatha, Y. Narsimhulu, K. B. 

Sravanthi, P. Jaya Bharathi, A. M. Joseph Kumar, “The Impact of Personalization on Customer 

Experience. A Comparative Study of Amazon Prime and Netflix”, Grin Verlag, Germany. ISBN (eBook): 

9783389158081.

37. Hatim Mustafa Mulla, V. K. Maheshwari, T. Krishna Sai Parneesh, Sumit Mishra, M. Srilatha, 

Y. Narsimhulu, P. Jayabharathi, K. B. Sravanthi, A M Joseph Kumar, “The Impact of Social Media 

Marketing on Consumer Behavior. A Case Study on Zomato” ISBN (eBook): 9783389158128.

38. Atla Sai Vardhan, Gouni Sai Anmol, Kola Harsha Vardhan, Maryala Hari Narayana, M. 

Sunanda, A. M. Joseph Kumar, “Impact of White-Collar Scams on the Stock Market Concerning India”, 

Grin Verlag, Germany. ISBN (eBook): 9783389158166.

School of Management



39. A. Naga Bruhati, K. Nikhitha, M. Nandika Reddy, A. Vivekananda Reddy, Parki Sushmita, A. 

M. Joseph Kumar, “A Study on the Impact of Fintech Apps on Personal Finance Management of 

Middle-Aged Employees”, Grin Verlag, Germany. ISBN (eBook): 9783389158159.

40. Megham Naga Sai Varshitha, Kritika Mittal, Mary Patricia, A. M. Joseph Kumar, “A Study on 

the Relationship Between Mobile Phone Dependence and Sleep Disorders in Young Adults”, Grin Verlag, 

Germany. ISBN (eBook): 9783389158142.

41. Sally Graham, Swetha Shastry, Mary Patricia, A. M. Joseph Kumar, “A Study on the Role of 

Industrial-Organizational Psychology in Human Resource Management”. Operational Variations in 

MNCs (USA and India), Grin Verlag, Germany. ISBN (eBook): 9783389158135.



42. Durann Moss, Pragathi Ravani, A. Prabhu, “The Representation of Transgender 

characters in Netflix movies”, Grin Verlag, Germany. ISBN (eBook): 9783389147528, ISBN 

(Book): 9783389147535.

43. A. Prabhu, “Biopics in Telugu Cinema. Narrative Strategies, Cultural Identity, and Ethical 

Challenges”, Grin Verlag, Germany. ISBN (eBook): 9783389147504, ISBN (Book): 

9783389147511.

School of Arts

44. Neha Kunal, Muskan Kalra, Joseph Kagana, A. Prabhu. “The Social impact of Bollywood 

films on youth”, Grin Verlag Germany. ISBN (e-book): 9783389131886; ISBN (book): 

9783389131893.

45. Yashasvi, A. Prabhu “Exploring the Cinematic landscape of Imtiaz Ali - Themes of Love, 

Identity and Self-discovery in his films” Grin Verlag Germany. ISBN (e-book): 

9783389141199; ISBN (book): 9783389141205.



46. Khadija Aziz, Vidhika Jaisimha, A. Prabhu. “Shaping Perceptions: The Impact of 

Bollywood Films on Women's Roles and Societal Expectations in India”, Grin Verlag 

Germany. ISBN (e-book): 9783389141151; ISBN (book): 9783389141168.

47. K. Bhuvanakruthi, V. Sri Samhita, YLN. Manognya, A. Prabhu. “Generational Perceptions 

and Cultural Impact. How Indian Biopics Shape Audience Engagement Across Age 

Groups”, Grin Verlag Germany. ISBN (e-book): 9783389141298; ISBN (book): 

9783389141304.
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